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I N T EN S I V ELY  I N S P I R ED 
BY  T H E  S P I R I T  O F  P E A R L S

J O R G  G E L L N E R

I am delighted to present you with the latest edition of our 
magazine, for pearl enthusiasts and loyal friends to our 
brand. It has since become a well-established tradition, 
presenting the world of GELLNER pearls to you by showing the 
distinctive manner in which we cultivate our pearls: A process 
thoroughly inspired by the Spirit of Pearls, which we embody 
and celebrate in each and every irresistible beauty and 
breathtaking creation brought to you under my name. 

A young and vital brand like GELLNER, which has achieved a 
position of outstanding prestige in its operating markets, must 
always understand every form of tradition as an obligation 
to information, imagination, inspiration and innovation. 
This is the goal we pursue: To fascinate you with stunning 
beauty and to open you to the Spirit of Pearls. Hopefully, this is 
accomplished by the publication of this magazine, writ ten in 
editorial form with a bit of an individual touch. 
It includes a personal travel report on some of my most 
memorable trips to Asia, impressions from our current 
photoshoot on the island Milos, the 25th anniversary of our 
design icon, the tension ring, extraordinary insights into our 
goldsmith workshop and a feature on Casha Kellermann 
and our design cooperation with her.

I would also like to present you with one of our most special 
innovations. the world premiere of Marutea pearls: Tahiti pearls 
of rarest beauty. Exclusively by GELLNER. A private-vintage-

pearl from the Marutea Atoll, which is unparalleled both in 
terms of its colorful splendour and its sensational luster. 

On the other hand, we present you with an innovation of 
an entirely different kind: The unique combination of pearls 
with Greenland rubies. Greenland is not only of great interest 
geologically, but above all because of environmentally 
ethical principles that consistently ensure sustainability 
and fair trade. What sounds like a passing trend, however, 
we at GELLNER understand as a much more fundamental 
correspondence between aesthetics and ethics. When both 
of these characteristics meet in a piece of jewelry, a form of 
luxury is achieved that not only is, but actively shapes the 
future, as an immortal commitment to beauty. 

My brand is committed to this with utmost conviction and 
great success. Its vision is comprehensive, passionate and 
consistent, inspired through and through by the Spirit of 
Pearls.

I sincerely hope you enjoy the latest edition of our magazine, 
where I reveal what truly makes GELLNER the success-story it 
is often said to be. 

Share the Spirit.

Jorg Gellner, CEO
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He who travels is courageous and determined. He who travels is 
open to meeting new people, being immersed in foreign cultures 
and different attitudes towards life. The desire for new approaches 
has always been central to Jorg Gellner, and he encounters all sorts 
of treasures on his many voyages. Whether it be China, Australia, 
Bali or Fiji, he is inspired by the world’s most magnificent landscapes, 
its vegetation and its culinary delights. Most importantly, nature 
provides him with some of the most beautiful cultured pearls the 
world has to offer. Accompany him on the trail for cultured pearls, 
to the earth’s most desired locations. Get to know his secret tips and 
become a pearl connoisseur on the way.

PEARL EMPIRE – THE ENDLESS TREASURE HUNT

O R I G I N
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Hong Kong is considered the gateway to China – and the 
gateway to the pearl trade. It is here that the chain between 
pearl farmers and traders closes like a delicate ribbon 
spanning the globe. If one wants to follow the stream of pearls, 
one has to start on the mountainous island of Hong Kong, 
which is also the end of every pearl’s unique journey. It is the 
most important shipment point for all cultured pearls in the 
Pacific. Before they shine in jewelers‘ showcases around the 
world, this is where they are carefully processed and selected. 
Rose ones from Japan, golden ones from Indonesia, silvery 
black ones from Tahiti, large white ones from Australia, they all 
start in Hong Kong. Jorg Gellner‘s dedication leads him to the 
pulsating city, whose modern architecture nestles from the 
shores of the island to the sloping green hills, some four times 
a year in search of the most beautiful pieces. Hong Kong is 
dynamic, constantly on the move, always in flux yet seemingly 
off the beaten track. It is a promising city, one where one is 
never bored, one where even jet lag robbing you of your 
sleep seems to be disregarded. That’s why Jorg especially 
recommends the club “Insomnia“ in the nightlife district Lan 

Kwai Fong. Local live bands play there around the clock. One 
can also have fun in the many bars such as “Feather‘s Boa“ in 
the lively Soho district, which has the longest single-lane 
escalator in the world – bringing thousands downhill in the 
morning and uphill again in the evening. Let yourself be 
carried away to the elegant “Felix“ bar in the traditional 
“Peninsula Hotel“, with its interior designed by Philippe Starck, 
and enjoy sophisticated drinks with a spectacular view. Hong 
Kong also has a lot to offer from a culinary perspective. One 
can eat well everywhere – from simple street food stalls, to the 
vast array of noble hotels, to fast food restaurants. Jorg 
especially likes to visit the Sunday brunch in the ‘old’ “Grand 
Mandarin Oriental Hotel“ with lobster, champagne, king crab, 
oysters, dim sum and many other delicacies. What he also 
thinks one should not miss are the filled dumplings ‘Xiao Long 
Bao’ from one of his family’s favorite restaurants, “Din Tai Fung“, 
or the delicious sushi in the restaurant “Zuma“. And if city life 
gets too hectic, he suggests taking a ferry to Lamma Island to 
enjoy the peace and quiet, and the fresh seafood once 
having hiked to the fishing village of Sok Kwu Wan.

HONG KONG – THE BEGINNING AND END 
OF EVERY PEARL’S JOURNEY

O R I G I N
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In the search of exotic beauty, one sometimes has to travel far. 
Jorg Gellner knows this too well, and often takes long journeys 
in the search of something special. Where he finds his exclusive 
cultured pearls, he usually discovers magical places. One 
example of this is one of the trips he was most impressed by: 
Australia. Surrounded by the sea, the “Red Continent” is a 
country of many faces. No matter where you happen to be in 
the 7.6 million square kilometer large continent, you are never 
more than 1,000 kilometers away from the ocean. For pearl 
farmers and hunters, the north is especially interesting, as the 
oysters do not have to share the sea with humanity here. There 
is lit tle to no agriculture or big cities on the north’s coast, and 
therefore no pollution. Instead, there are deserted beaches, 
uninhabited stretches of land, lonely bays, and the world-
famous Great Barrier Reef – the largest coral reef on earth. It 
extends over 2,012 kilometres and is home to a wide range of 
creatures. The highly nutrient-rich constantly warm water 
offers the best conditions for pearl farming, which explains 
why it is one of the most important oyster and pearl cultivating 
regions in the world. Here is the natural habitat of the giant 
silver-lipped pearl oyster Pinctada maxima, in which the 
coveted South Sea cultured pearls thrive. Pearls originating 
from the oyster are considered to be the most precious and 
largest of all pearls, and are therefore also known as the 
“queen of cultured pearls”. White, silvery and occasionally 
golden in color, they don’t only shimmer, but burst with light. 

This is due to their extraordinary purity, the strong mother-of-
pearl coating and their enormous size, most often between  
8 and 20 millimetres. A large part of Australia’s success in the 
world of pearls can be traced back to Nick Paspaley, 
considered the undisputed number one among Australian 
pearl farmers. He famously established a pearl farm on the 
open water, which can only be reached by ship or seaplane 
from Darwin. He also runs one of Australia‘s oldest pearl farms 
in Kuri Bay, near Broome, which is managed from the land. 
Not far from there, in the heart of Gooniyandi country, one 
should visit the million year old “Mimbi Caves”. It is a network of 
original Aboriginal caves with impressive rock paintings. The 
Kakadu National Park with its swamps, rivers and cliffs is also 
not far away. On the way there, the Paspaley family owns and 
maintains a hut in the middle of the forest. Jorg Gellner 
especially remembers the seclusion, peace and quiet near a 
billabong, a wetland typical for the north. Although there are 
no pearls here, there are some 2,000 species of plants and 
wild animals such as kangaroos, turtles, several birds and 
plenty of ‘salties’. A name giving off a largely harmless first 
impression, these are in fact rather large crocodiles originally 
from the ocean, but which also feel quite comfortable in fresh 
and mixed water, and, as Jorg Gellner reports, in human 
company. However, their presence should not deter you from 
hiking, exploring and discovering the beautiful environment 
which comprises Australia’s magnificent landscape.

AUSTRALIA – THE PEARL CONTINENT

O R I G I N
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Fiji is a place even paradise would be envious of, comprised 
333 islands, each one a jewel in the turquoise south Pacific 
Ocean. To the west of the main island Viti Levu lie the flat coral 
islands of Mamanuca, as well as the tropical rainforest 
covered and mostly uninhabited volcanic islands a lit tle 
further north, called the Yasawas islands. The journey to 
Vanua Levu alone, the second largest island in the South 
Pacific state, is an adventure in itself. Jorg Gellner recalls 
viewing the spectacular approach from a small propeller 
plane landing on the gravel runway of the small town of 
Savusavu. Far from modern civilisation, the island is strikingly 
different from the bigger brother: more authentic, more 
traditional, and generally more impressive. It is here that one 
can really get to know local village cultures, the people and 
their traditions. Traditional craftsmanship is also of great 
importance to the inhabitants of the small villages of the 
island. The dexterity of the local people is what’s worth its 
weight in gold for Justin Hunter, who cultivates the rare Fiji 
cultured pearls in the Savusavu and Kioa Bay, thus creating 
many jobs for the isolated and impoverished region. The 
mother-of-pearl developed in the local subspecies of the pearl 
oyster ‘Pinctada margaritifera’ is particularly multicolored, 

explaining why the species is often called ‘red-lipped’, in 
contrast to its ‘black-lipped’ sisters from Tahiti. With experience 
and a lit tle luck, this oyster can be cultivated to produce 
pearls in unparalleled hues ranging from deep green and 
brown bronze to metallic blue and warm aubergine tones. 
The shapes of the 9 to 15 millimetre large pearls are just as 
varied as their color spectrum. From almost perfectly round to 
‘circled’ and baroque specimens, nature treats our eyes with 
the most obscure and exciting shapes. If one wants to marvel 
at the oysters in their natural habitat, one has to visit the pearl 
farm in Savusavu-Bay. From here one can also make an 
unforgettable excursion to the offshore island of Savasi, which 
can be reached via a small bridge. For travellers in search of 
a special kind of accommodation, Jorg Gellner recommends 
the family-run hotel “Savasi Island Resort”, which offers lovingly 
and individually designed rooms. Here one can have the 
paradise-like white sandy beach sometimes completely to 
oneself, one can recharge in good conscience as it almost 
seems as if time has stopped. In Fiji, people are known to 
follow ‘Fiji Time’, a slower pace of life which takes some getting 
used to for international visitors to the beautiful nation.

FIJ I  – DAZZLING JEWELS

O R I G I N
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A pearl is not only a beautiful object. A pearl also always tells 
a story. To understand how it is created, one has to travel to 
its origin – the oyster, for it is in the oyster that the coveted 
jewel grows. Countless numbers of people are needed in 
the long and arduous process of bringing a pearl into the 
world, but before they can even begin to play a part, they 
must first devote themselves to the oyster and its wellbeing. 
In the north of Bali this is done with special passion and 
great know-how, as it is here that the Australian company 
“Atlas Pearls” grows and ‘operates’ oysters. Oysters raised here 
are shipped on to other regions of Indonesia after a three-
year growth phase, to develop and harvest the pearl. The 
operation, in which the creature is given a nucleus and a 
piece of mantle tissue from which a pearl will one day grow, 
is traditionally performed by the Japanese, the inventors of 
pearl farming. In Bali however, the entire process is under the 
control of one hand, or even better said, the approximately 

3,000 hands of the locals. Women in particular work with the 
oysters, as they are already thoroughly influenced by the 
sensitive handling of their environment, religion and rituals, 
according to Balinese tradition. All the utensils necessary for 
pearl farming, such as nets and boats, are also made here by 
the northern Balinese locals. They pay meticulous attention 
to the sustainable use of resources, and to their environment, 
which has remained largely untouched by mass tourism. 
In the north of the seventh largest island of the Indonesian 
island kingdom the sea is warm, shallow and serene. These 
aren’t only the optimal conditions for oyster farming, but also 
perfect to relax and unwind. Jorg Gellner absolutely loves 
to relax at the “Matahari Beach Resort”, a family-run hotel 
located directly on the beach. Calm, individual and lovingly 
furnished, the resort on the other side of the globe inspires 
not only pearl lovers, but all people in search of something 
uniquely special.

BALI – ISLAND OF THE GODS

O R I G I N
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Some 5,000 kilometres away from any kind of civilisation and the 
detriments of industrial society, the atoll Marutea Sud is not only a 
paradise in the crystal clear waters of the Pacific Ocean, but is also 
home to the world’s most exquisite cultured pearls.

THE MAGNIFICENT JEWEL

M A R U T E A

People desire nice things, especially if they are rare and valuable. 
We desire them because we know that few others can have them, 
because they come from far away or because their history fascinates 
us. At GELLNER we have taken this to heart, and have been searching 
for the rarest, most beautiful pearls in the world since the founding of 
our company over 50 years ago. We have always been fascinated 
by Tahiti cultured pearls, which never cease to amaze us with their 
extraordinary size of 8 to 18 millimeters, their unique radiance and their 
intoxicating color spectrum. This is why we are particularly proud that we 
have recently succeeded in procuring the finest Tahiti cultured pearls, 
exclusively for our customers: the incomparable rarities from Marutea, 
our ”Marutea Private Culture” pearls.

Marutea Sud is a lonely atoll in French Polynesia, privately owned by 
Robert Wan, one of the most famous pearl farmers in the world. He is 
considered “the king of Tahiti pearls”, and over the years has become 
a close business partner and friend of the GELLNER family. He bought 
the island in 1984 for five million dollars, and since then its value is 
estimated to have grown fivefold. Totally isolated, untouched and far 
from any civilization or industry, it is located in the Tuamotu archipelago, 
surrounded by often unexplored nature. Here, in the serene waters 
of the southern Pacific Ocean, the unique Marutea cultured pearl is 
created under climatic conditions that are not to be found elsewhere 
in the world. Completely encircled by a protective coral reef, Marutea 
is embedded in waters of extraordinary quality, and being located on 
the same latitude of Australia means that there are ’small’ seasons and 
therefore only minute fluctuations in water temperature. This is unlike 
all other atolls in the island kingdom of Tahiti. In the summer it’s warm 
enough to guarantee the extraordinary growth of the oysters and 
their pearls, in winter it’s just cold enough to ensure the dense surface 
structure of the pearls’ coating is created, leading to its incomparable 
metallic luster. The water quality is also unique: the colder currents from 
the nutrient-rich deep sea supply the warm lagoons with minerals, while 
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the warmer water of the southern Pacific is rich in nutritious plankton, 
which allows the Pinctada margaritifera, the black-lipped pearl oyster, to 
grow at an above-average rate. It is this unique combination that makes 
the Marutea unique among cultured pearls. Our ”Marutea Private 
Culture” pearls intoxicate with their iridescent shades of silvery green, 
lagoon blue, extraordinary peacock, rare greenish pink and red shades 
to violet hues, all accompanied by a mysterious luster. The breeding 
of these sea jewels requires a lot of expertise, years of experience, and 
great attention to detail. For more than 40 years, Robert Wan has been 
working hard to balance Tahiti‘s ecosystem and protect the habitat of 
the delicate pearl oyster. Our ”Marutea Private Culture” pearls are not 
only exquisite pieces of jewelry, but also symbols of sustainability.

Marutea cultured pearls are so seldom in quality and aesthetic that 
they are naturally limited. A maximum of 100 necklaces and only a 
few solitaires can be produced each year from only the very finest of 
the already outstanding winter harvest. At GELLNER, these pearls are 
marketed exclusively in the German-speaking sphere and marked with 
our trademark logo. With every purchase one should be assured that 
one has found a piece of perfection with us, a very private pleasure 
that will not go unnoticed among jewelry enthusiasts and pearl 
connoisseurs.
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As a child, he wanted to become a goldsmith. Instead, Jorg Gellner studied business administration and describes himself 
as a ”numbers person”, a definite advantage when it comes to new designs. It is precisely because he did not learn the craft 
of goldsmithing that he is able to approach things from an outsider’s perspective, and constantly question why common 
procedures and techniques are not be handled differently. His openness towards new forms of manufacturing has shaped 
his visionary and unconventional approach to pearls. This made his very first design coup possible: in 1995 GELLNER launched 
the simple yet memorable design of the tension ring, a style never seen before the pearl jewelry industry. Today, 25 years 
later, its minimalist and pure design language, in which the pearl almost seems to float, therefore showcasing its stunning 
individuality, is an ultimate classic. It is impossible to imagine the GELLNER assortment or the world of jewelry without it. For 
its 25th anniversary, GELLNER is reviving the puristic design in four gold and eight pearl colors. 

THE PERFECTLY FASCINATING TENSION RING – 
25 YEARS LATER

T E N S I O N  R I N G

Mr. Gellner, where does your progressive approach  
to the pearl come from?
I owe a lot of it to my mother. She‘s Norwegian and raised me 
in a manner that was far from conventional. Even when it 
came to jewelry, she was bold and lighthearted: As early as 
the 1970s for example, she combined freshwater cultured 
pearls with precious stones. 

And yet you wanted to do things differently from your 
parents.
When I took over the company in the 90s, we were very 
focused on the Akoya cultured pearl. Although we already 
had our own small workshop back then, GELLNER was still first 
and foremost a commercial jewelry company. It was clear to 

me that we were losing on a big opportunity. To ensure that 
GELLNER would truly flourish, I further developed our gold-
smithing workshop, and stopped buying finished jewelry  
in Asia. I wanted to create a unique selling proposition for 
GELLNER and began to manufacture our entire range in our 
headquarters in GELLNER, working closely with renowned 
designers. These were Michael Zobel, Sabine Brandenburg-
Frank, Angela Hübel and with Norbert Mürle, who created the 
design of the tension ring for us in 1995. 

What’s most ‘exciting’ about the ring is it ’s unique design.
Exactly. If the pearl were secured into precious metal, as is the 
case with diamond rings, it would most likely break. But then 
again, at the time, we were less concerned with the design 

technique of the tension ring than we were with its minimalist 
appearance. Omission became the central design element 
of the ring, a characteristic not yet seen in the pearl luxury 
jewelry segment.

Was your tension ring in line with consumer tendencies at 
the time of its release?
I remember going with the ring to a patent attorney in 
Pforzheim to have the design protected, and instead having 
him make fun of me and ask what exactly was worth 
protecting. At first, he was right, and the ring didn’t sell as well 
as we had hoped for. But that changed quickly. Only two 
years later our design was starting to be copied by other 
companies. Today, almost every jeweler has a pearl tension 
ring in his collection. 

What made the design so special at the time?
For the first time, the pearl made contact with the skin on a 
ring. Pearls used to always be set in a so-called pearl bowl, 
which was placed between the pearl and the finger, intended 
to protect the jewel. It had to do with an old preconception, 
namely that pearls must not come in contact with sweat, 
grease or cosmetics. While this may be true of the Akoya 
cultured pearl, which is a more thinly coated pearl, South Sea 
and Tahiti cultured pearls have such a thick mother-of-pearl 
coating that it is almost impossible to break them. Furthermore, 
these cultured pearls have the advantage that each layer is 
equally beautiful due to the constant water temperature of 
their home. This means that even if the cultured pearl wears 
out over time, its luster will remain. 

Is that why Tahiti cultured pearls are your favorite  
cultured pearls? 
I love both Tahiti cultured pearls and Fiji cultured pearls for 
their shimmering and metallically shining colors, which are 
unrivalled in the world of pearls. Luster has always been more 
important to me than shape. In my opinion, pearls don‘t have 
to be perfectly round, even baroque shapes fascinate me. But 
nevertheless, round pearls will forever remain the undisputed 
number one, they of course fit particularly well with the straight 
design of the tension ring.

How is it that one finds the perfect pearl for himself?
At GELLNER, we always make sure that the pearl matches the 
customer‘s skin, hair and eye color. A Tahiti cultured pearl is 
very adaptable. It looks good paired with all sorts of clothing, 
since it has the ability to absorb colors. A white cultured pearl 
can suit many different occasions and individuals, but is always 
a statement, especially if it comes from the South Seas. As a 
woman, you have to have some self-confidence. 
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Each and every GELLNER piece is designed, created and brought to life under 
one roof. Our pearls start in our internal pearl studio, are transformed in our 
in-house workshop, before being shipped from our premises to our customers 
and partners. This is something highly unusual in the industry, and reflects 
GELLNER’s unique spirit.

THE BIRTH OF A MASTERPIECE – HOW 
A MARUTEA PEARL NECKLACE COMES 

INTO FRUITION AT GELLNER

M A N U FAC T U R E

Jorg Gellner travels often to ensure that his customers are 
amazed by the most beautiful, enchanting and unique 
cultured pearls in the world. This includes travelling to Asia at 
least four times a year to be present at the industry’s most 
relevant pearl auctions. This is important to him. This is among 
the many reasons for his success. Since he joined his parents‘ 
business in the mid-1990s, he has been committed to ensure 
that the company no longer buys and resells – what he likes 
to call – ”anonymous” pearls, but takes matters into its own 
hands. This means that he can provide his customers with 
detailed information about where his products come from, 
and exactly how they have been made. While this may seem 
ordinary today, back then it was considered highly uncommon 
and innovative. With foresight, the then still very young man 
had realised how important these two labels are: ”made in 
Germany” on the one hand and ”Chain of Custody” (CoC), 
for the complete documentation of the origin of his materials, 
on the other. Today, he is proud of the fact that he can answer 
his customers‘ questions about where he finds his treasures 
and where his jewelry comes to life.

Japan has always been, and remains the centre of the pearl 
trade. Regardless of whether the precious gems come from 
Tahiti, Myanmar or Australia, 80 percent of all cultured pearls 
begin their journey in the Land of the Rising Sun, where they 
are sorted, drilled and strung before being distributed around 
the world. Jorg Gellner saw this as a flaw, and wanted to do it 
differently. He no longer wanted to buy finished necklaces 
from dealers in Japan like his parents did, but instead wanted 
to buy the jewels directly from only the best pearl farms. 

Robert Wan was among the first pearl farmers which Jorg 
Gellner sought to engage with. He owns the largest and 
most renowned pearl farm in Tahiti, and is a living legend 
because of his fascinating career. Today the two men have a 
close business relationship and a deep bond that has helped 
make GELLNER Germany’s largest direct importer of Tahiti 
cultured pearls. Recently, he even succeeded in exclusively 
importing Marutea cultured pearls, cultivated by Robert Wan 
from an atoll in French Polynesia with a unique climate, and 
protecting them under trademark law. Marutea is more than 
just a cultured pearl. Marutea is the icing on the cake of 
Tahiti cultured pearls, unrivalled in the league of colorful and 
shining marine treasures. 

Once the pearls arrive in GELLNER‘s pearl studio, the jewels 
are sorted by color and size with extreme diligence. Particularly 
exquisite pieces are made into solitaires, and harmonious 
pairs into earrings. With a passion for paying attention to 
detail and a trained eye, the necklaces are then assembled, 
drilled and mounted. For this purpose, GELLNER has an 
extensive stock of individual pearls and pearl lots, from which 
necklaces can be put together. All of our finished necklaces, 
which make the mysterious, graceful and seductively iride-
scent Marutea cultured pearls shine at their highest level, 
are finally marked with the ‘GELLNER signet’, a seal of quality 
developed by GELLNER in the form of a golden ring.  
A maximum of 100 pieces per year can be produced from 
the high-quality winter harvest of Marutea pearls, which 
naturally makes them so very unique. 
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AN HOMAGE TO THE  
PEARL ON THE ISLAND OF MILOS
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South Sea, Tahiti and Ming cultured pearls kiss sparkling South Sea, Tahiti and Ming cultured pearls kiss sparkling 
diamonds. GELLNER‘s “Castaway” line wears impressively with diamonds. GELLNER‘s “Castaway” line wears impressively with 
enchanting sophistication, reflecting the sunlight on the sea.enchanting sophistication, reflecting the sunlight on the sea.

EXOTIC TREASURES 
FOR ETERNITY

When I wear you, my noblest pearl, I feel your 
strength and grace flowing into me. Your beauty 
becomes my beauty, your story shapes mine. 
I share my dreams with you. I string up, pearl by 
pearl, my eternally unforgotten joy.
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“Dark Beauties”: Mysteriously shimmering Tahiti cultured pearls “Dark Beauties”: Mysteriously shimmering Tahiti cultured pearls 
conjure up an almost magical aura on sun-kissed skin. The dark conjure up an almost magical aura on sun-kissed skin. The dark 
shine of the pearls is further enhanced by the subtle sparkle of black shine of the pearls is further enhanced by the subtle sparkle of black 
diamonds. Together with warm rose gold, a symphony of beauty diamonds. Together with warm rose gold, a symphony of beauty 
and exclusivity is created.and exclusivity is created.
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The jewels in these pieces of jewelry form The jewels in these pieces of jewelry form 
perfect harmony: the deep luster of perfect harmony: the deep luster of 
hand-picked cultured pearls is intensified hand-picked cultured pearls is intensified 
by the countless reflections of sparkling by the countless reflections of sparkling 
diamonds and the shimmer of precious diamonds and the shimmer of precious 
gold. The “Castaway” line enchants with gold. The “Castaway” line enchants with 
every passing glance. every passing glance. 
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Aqua 
“THE OCEAN’S TREASURES ARE THE 
PERFECT COMPANION FOR LIFE’S 

UNFORGETTABLE MOMENTS .”

Lavish Ming cultured pearls, carried by delicate Lavish Ming cultured pearls, carried by delicate 
link chains of silver – seem to almost magically link chains of silver – seem to almost magically 
float, appearing light and endlessly present at  float, appearing light and endlessly present at  
the same time. In a sparkling sea of diamonds,  the same time. In a sparkling sea of diamonds,  
the Y-necklace of our “Rendezvous” line the Y-necklace of our “Rendezvous” line 
resembles femininity itself, delicate, yet so strong.resembles femininity itself, delicate, yet so strong.
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South Sea cultured pearls and diamonds – is there a stronger South Sea cultured pearls and diamonds – is there a stronger 
epitome of beauty and passion in the world of jewelry? Love epitome of beauty and passion in the world of jewelry? Love 
at first sight: A GELLNER South Sea necklace with matching at first sight: A GELLNER South Sea necklace with matching 
earrings.earrings.
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The goddess Aphrodite The goddess Aphrodite 
could have worn one of could have worn one of 
these necklaces, with these necklaces, with 
numerous splendidly numerous splendidly 
shining Ming or Marutea shining Ming or Marutea 
cultured pearls, when she cultured pearls, when she 
stepped out of the sea.stepped out of the sea.
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“Rendezvous” by GELLNER: a marriage of precious “Rendezvous” by GELLNER: a marriage of precious 
cultured pearls and sparkling diamonds – for cultured pearls and sparkling diamonds – for 
endlessly exciting experiences. “Rendezvous” endlessly exciting experiences. “Rendezvous” 
accompanies you with luxurious ease and comfort.accompanies you with luxurious ease and comfort.
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Shimmering cultured pearls held by striking chains of Shimmering cultured pearls held by striking chains of 
rose gold – so contrasting, so perfect.rose gold – so contrasting, so perfect.

For days that require a real statement, one need look For days that require a real statement, one need look 
no further than the “Castaway” Y-necklace.no further than the “Castaway” Y-necklace.
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IN HARMONY WITH SUN AND IN HARMONY WITH SUN AND 

While the sea often suffers under its tides, in light and in wind, 
so too does it need these to come to life. Powerful and often-
times stormy, what it ultimately produces are the world’s most 
beautiful pearls.

The Y-necklace of the “Castaway” line: The Y-necklace of the “Castaway” line: 
created in the sea – made for the beauty created in the sea – made for the beauty 
we see in every woman.we see in every woman.
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STARS IN HEAVEN – A GREAT TIME 
FOR BOLD DESIGN

An iridescent shining Tahiti cultured pearl rests in an unusual 
setting of 750-carat rose gold combined with blackened 
stainless steel, shimmering mysteriously like a mystical planet 
in the night sky. The piece is complemented by sparkling 
diamonds that make the dark universe around the pearl 
shine. In addition to the composition of contrasting materials, 
the production of the Stars in Heaven collection is also 
exceptional – it demands utmost patience and expertise. 
After all, hard stainless steel is much more difficult to work with 
than the much softer gold, and it takes years of experience 
and skill to transform it into a smooth gem. The diamonds 
can only be set after the steel has been blackened and the 
slightest out of line movement can leave irreversible scratches 
in the metal. Therefore diligence, calmness and focus are 
required. The gold setting must also be meticulous, as it is 
individually matched to each pearl. An often overlooked fact 
is that no two pearls are ever alike, and no pearl is ever 
perfectly circular.  

The innovative design has been honored twice in the recent 
past: The striking ring from the ”Stars in Heaven” collection 
was awarded first place in the category ”Fashion Jewelry 
Brand of the Year” at the ”Inhorgenta Awards” at the inter-

national jewelry fair in Munich in 2018. The stunning design 
also qualified for, and won, the renowned ”International 
Jewellery Design Excellence Award”, or IJDE for short. It was 
here that in February 2019, the piece of jewelry was presented 
with the coveted ”Aesthetic Award”, an award which GELLNER 
is rightly proud of. Since 2009, the IJDE Award has been 
presented every two years in Hong Kong to outstanding, 
creative and innovative jewelry designers from all over the 
world. The manufacturers are judged in the spheres of 
innovation, craftsmanship, aesthetics, wearability and func-
tionality. In 2019, GELLNER was able to prevail in the 
competition against 137 international candidates, including 
two others from Germany.

The two-time award winning ”Stars in Heaven” design is an 
exemplar of the company‘s progressive design language 
and innovative craftsmanship, which meet the global spirit 
of the jewelry scene and awaken the curiosity of a younger 
target group. ”GELLNER is a trendsetter for pearl jewelry of the 
new generation”, says Franziska Knuppe, jury member of the 
Inhorgenta Award 2018, ”who has succeeded in making 
pearl jewelry young again over the course of the past 
decades.”

D E S I G N

Strength and grace – it sounds as if one must automatically exclude the other. But it ’s 
exactly this dichotomy that makes the woman who wears GELLNER‘s double award-
winning design ‘Stars in Heaven’ so interesting. 

GELLNER was awarded the famous “International Jewellery Design GELLNER was awarded the famous “International Jewellery Design 
Excellence Award” 2019. In 2018 the winning piece of the GELLNER Excellence Award” 2019. In 2018 the winning piece of the GELLNER 
manufacture already won the first price of the Inhorgenta Award in manufacture already won the first price of the Inhorgenta Award in 
the category “Fashion Jewelry Brand of the Year”.the category “Fashion Jewelry Brand of the Year”.
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PEARLS OF WISDOM

A KOYA

The ancient Greeks believed that at full moon, the oyster 
would rise to the surface, waiting under the moonlight to 
receive a drop of falling dew, leading to the creation of a 
pearl. Another story, which all of you have most likely already 
heard, details how the Roman goddess of love Venus 
emerged from the seabed, her naked body covered in drops 
of ocean water which reflected all manner of colors under 
the beaming sun. These drops of water subsequently 
underwent a transformation into silky, shiny pearls, before 
rolling back into the sea. The pearl is also often referred to 
metaphorically in the Bible, which is where the phrase ‘pearls 
of wisdom’ originates.  

Thankfully, today we know that the process which an oyster 
undertakes leading to the creation of a pearl is anything but 
otherworldly. While many of you may have wrongly assumed 
that the pearl is born from a grain of sand entering the 
opening of an oyster, a pearl almost always is born from the 
presence of an unwelcome parasite. This causes the oyster to 
begin secreting a substance mostly found in its mother-of-
pearl-producing mantle in its interior.

However, this process can also be facilitated by the assistance 
of human hands. Cultured pearls are the result of close 
cooperation between mankind and nature, a relationship 
ruled by the pre-existing productive framework of nature. The 
Japanese Kokichi Mikimoto was the first to recognise this, and 
debuted the shimmering ‘Akoya cultured pearl’ at the World 
Exhibition in Paris. Mikimoto had recognised the inefficiency 
of nature in how it arbitrarily chose only one in every 10,000 
oysters to raise a pearl, and had thus developed a procedure 
which no longer left the creation of a pearl to the unpre-
dictability of nature. The Akoya is not only the world’s first 
cultured pearl, but still distinguishes itself through its radiating 
luster, and remains a pearl classic par excellence. The lower 
the water temperature in any habitat, the smaller the oysters, 

and therefore, the pearls they are able to produce. The 
Akoya’s birth from Japan’s colder waters thus classifies it as a 
relatively small pearl, usually falling between 3 to 9 millimetres in 
diameter. Colder surroundings also mean that the ensuing 
approximately 2,000 layers of mother-of-pearl have to be far 
denser than they would have been otherwise. An almost 
perfect round shape, an eye-catching shimmering sheen 
and color spectrum encompassing cream, champagne 
and silver are only some of the unsurpassed qualities which 
the Akoya holds title to. 

The exclusive Akoya cultured pearls which GELLNER obtains 
from renowned cultivators and farmers possess a particularly 
brilliant shine and extraordinary coating. Their glow is 
appreciated first and foremost in the form of classic 
necklaces, earrings or also as solitaires in simply breathtaking 
pieces of jewelry. Due to its soft, feminine, subtle, luxurious 
and natural appearance, the unrivalled luster of the Akoya 
pearl has long been considered a symbol of mysteriousness 
and femininity. They flatter an older woman, bring a 
younger girl to new levels of refinement and 
elegance, and fit any complexion in a wide 
variety of occasions. Famed film actresses 
such as Grace Kelly and Audrey Hepburn, 
fashion designers such as Coco Chanel, 
as well as several American First Ladies 
have enjoyed the Akoya’s entrancing 
qualities: Its enchanting grace, 
its seductive magic and its 
irresistible beauty.

Myths, legends and fairytales have always been tied to the dazzling sea treasures 
which we have come to know as ‘pearls’. No precious gem or jewel has ever possessed 
the ability to fascinate mankind as the pearl has, and continues to do. The shimmering 
Akoya cultured pearl, a permanent fixture of GELLNER’s extensive collection,  proudly 
holds its place at the forefront of this allure, owing it ’s fame to the long family-tradition 
of fostering the business for its pearls‘ unrivalled luster and shine. But where are these 
heavenly jewels procured? And how is it that a cultured pearl comes into being?



GELLN ER MAGA ZIN E  |   ED I T I O N 0 6  |   2020 GELLN ER MAGA ZIN E  |   ED I T I O N 0 6  |   202052 53

ONE LIKE NO OTHER

Casha, what is it that you find fascinating about jewelry?
I don’t have a background in goldsmithing or in fashion. I tend 
to do what one would call ‘energy work’. My art is centered 
around working with concrete, which I can manipulate and 
enhance using 24 karat gold and silver. Precious metals have 
been part of my work for over 30 years, but it was only recently 
that I came up with the idea of creating my own jewelry. 
However, I didn’t want to compromise my identity as an artist, 
and sought to replicate the same healing and high-energy 
vibrations that I am known for in my art in my jewelry as well.

The origins of jewelry and traditional attitudes towards  
it value its ritual characteristics over its beautifying 
capabilities.
Precisely, that is the archaic role that jewelry played in society. 
When we look back at previous generations and centuries 
what becomes apparent is that both men and women 
adorned themselves in jewelry not only to show social status but 
also to convey a certain and deliberate message or story. Sadly, 
I feel as if this is something that we have lost, and jewelry has 
become, in many cases, nothing more than a symbol of status. 

Have you noticed a new trend of wearing jewelry as more 
than just as a means of showing prestige?
While it often may seem as if negativity continues to permeate 
further into everyday life, I truly believe that if one changes his 
perspective, one can also see that positivity is constantly 
growing. People are beginning to place more trust in their 
inherent healing capabilities, and there has been a recent 
surge in the popularity of Shamanism and homeopathy. The 
outward consciousness of our society is slowly beginning to 
shift, a quality which of course also benefits the world of jewelry.

One also hears and reads more of a modern spirituality, 
which is breaking tradition, away from esotericism.
The term ‘esotericism’ is often seen in a narrow-minded context. 
We are all of the same earth, and we used to treat others not 
according to any sort of scripture, but rather with an intent to 
heal those around us. As we once did, we should listen to our 
instincts. The only thing stopping us is that access towards this 
is often not made available. We need someone to guide us 
through such a journey. 

C A S H A

One cannot polish pearls, nor can one oil them or intensify their color. Pearls simply are, created by nature as perfect. For 
this very reason, pearls have fascinated the GELLNER family-business for over 50 years. But at GELLNER, it is not only exquisite 
quality, craftsmanship and creativity which our company philosophy prides itself on, but also sustainability, exclusivity and 
the pure magic of our pearls. The pearl’s mystical quality and its heritage in the ‘gold-city’ of Pforzheim has also inspired 
the artist and jewelry designer Casha Kellermann of Munich. Like the pearl, Casha is a very unique character herself. The 
Israeli-born artist is known for merging the foundations of art, design and energy. With the exceptionally powerful collection 
‘Casha for GELLNER’, she is now able to show what that can look like.
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“PEARLS ENHANCE THE WEARER.  
BECAUSE THEY ARE NATURALLY PERFECT – 

YET ALWAYS INDIVIDUAL.”

CASHA K ALLERMANN

One piece of jewelry, so many possibilities:  One piece of jewelry, so many possibilities:  
in her designs for in her designs for GELLNERGELLNER it was especially  it was especially 
important for Casha Kellermann that the important for Casha Kellermann that the 
jewelry could be combined in numerous ways, jewelry could be combined in numerous ways, 
was transformable and capable of being was transformable and capable of being 
worn for the most varied occasions. More worn for the most varied occasions. More 
information about the artist and her jewelry information about the artist and her jewelry 
can be found at www.casha.decan be found at www.casha.de

Are you able to be that guiding force through your art?
I am sought out as an artist for a variety of reasons. In the past, 
I dealt primarily with crazy people who wanted an energetic 
companionship with me. Others came to me first for my 
creative pieces, and later found themselves interested in my 
‘energy work’. My clientele is now extremely mixed, ranging 
from rockstars to notaries, from doctors to academics. These 
are also almost all people who thought themselves to be clear 
and spiritually fixed, prior to engaging in my energy work.

Is jewelry necessary as a symbol and vehicle to transport 
this energy?
Exactly. There is no good or bad energy. There is only energy. 
Some individuals are able to bundle this energy together to 
remove their own and other’s inner blockages. ‘Energy work’ 
should relieve some of the weight of our spiritual backpacks, 
and steer our lives in a positive direction without inflaming old 
wounds. My art acts as an amplifier of this spiritual power.

Can jewelry also act as a spiritual power amplifier?  
One that you can always carry with you?
Jewelry works in a similar way to healing stones, which many 
choose to literally hold onto in challenging situations. Rings, 
necklaces and earrings can all provide the same benefits for 
us. Jewelry is able to carry energy, which we can enrich with 
our own energy.

Even skeptics can’t deny that precious metals function as 
physical and electrical conductors. But what can pearls 
do for us?
Pearls have a particularly delicate energy. They have to be 
carried near the solar plexus, close to the heart, because they 
carry the finest vibrations into the body, and at the same time 
outwards from the body. 

To what extent does mysticism around the pearl play  
a role for you in your work?
The pearl is a highly charged material created by and found 
in nature. That’s why they are also used in homeopathic 
medicines and in cosmetics, an example being creams made 
with pearls to help reduce pores. There refining qualities also 
translate to the world of jewelry, another sphere of beauty 
centred around refinement. Pearls enhance their wearer 
because they are inherently perfect and unique.

The pearl is also often seen as the ultimate symbol of 
femininity.
Absolutely! Pearls have the ability to flatter every woman, 
regardless of hair color or complexion! Pearls make the skin 
glow, especially when experimenting with modern design 
techniques, as my collection “Casha for GELLNER” does. But 
that’s not all that I love about my collaboration with GELLNER! 
The way in which tradition, environmental responsibility and 
sustainability are valued here is something that I really 
connect with. In my brief email exchanges with Jorg Gellner 
for example, he once stated that he would rather take the 
train than fly in order to reduce his CO

2
 emissions, a moment 

that for me signalled the great partnership between my art 
and GELLNER’s spirit.
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THE LUXURY OF TOMORROW – THE HISTORY 
OF THE BRAND AND HOW IT CAME TO BE

Dr. Thieme, how has the term ‘luxury’ changed over time?
The term luxury tends to mean that the effort put into creating it 
was more than what was simply necessary. What one cannot 
forget about the term is that it is always closely related to 
subjectivity and relativity. We also know that the importance of 
luxury differs depending on socioeconomic conditions. While 
luxury in its most traditional form served the elite classes as a 
means of distinction, we are now seeing a ‘democratisation’ of 
luxury. Luxury products are now available to a large variety of 
end consumers. 

In addition, we no longer attach luxury merely to an  
object’s physical characteristics. 
That’s true. In principle, luxury goods can satisfy both personal 
and social needs. These two levels, known as ‘intrinsic’ and 
‘extrinsic’ in the world of science, define the importantly symbolic 
uses of luxury brands. What we are seeing today is a shift from 
extrinsic to intrinsic appreciation. In essence, that means that 
the experience-orientated consumer is on the rise, with an 
agenda seeking self-fulfillment and reward, individuality, 
responsible enjoyment and unique experiences. Luxury is no 
longer associated only with status and social class. This course 
also follows the context of a society moving away from the clear 
visibility of logos and signs of affluence, and towards a more 
understated luxury. 

Are you to say that the so-called ‘Millenials’ have different 
purchasing habits?
Millenials have high standards when it comes to what they 
expect from brands, mainly due to the fact that they are so well 
informed. Their increased use of digital and social media is 
particularly important. Their decisions are thus often made 
based upon the experiences and evaluations of others.

What must a company undertake in order to capture the 
attention of a younger audience these days?
Luxury brands have to engage in honest conversation with 
their target audience. If you want to offer luxury as an overall 
experience to your customers, you have to have a deep insight 
to their wishes and requirements. An example of such a 

requirement is the surge in popularity of objects that ‘do 
something’ to make life easier: smart watches, smart fashion, 
smart jewelry. There exists a new focus on functionality.

Which concrete measures should a company take to 
reorient itself based upon this new focus?
Purchasing decisions made in today’s luxury goods market are 
becoming increasingly digitally influenced. It is therefore 
extremely important to ensure that the brand has a 
corresponding digital presence. The most powerful influencing-
force in the modern sphere of luxury goods is word of mouth, 
which will always be followed by both print and digital 
magazines. The dissemination of this appreciation occurs 
primarily via a wide range of social medias, Facebook, 
Instagram and YouTube being at the forefront of this cycle. 
Influencers, bloggers and YouTubers are driving online 
communication concerning brand recognition and pre-
sentation. Additionally, the stories behind brands and products 
are becoming increasingly important to consumers, given that 
they are seen to be truthful.

How important is the heritage and tradition of a brand?
Origin and tradition play an important role for consumers, 
mainly as an anchor providing orientation and confidence 
surrounding the brand. In the segment of high-end jewelry, 
there exist many companies which have been operating 
upwards of a hundred years. Traditional craftsmanship and 
styles combined with high-tech approaches and innovation 
are in demand. A commitment to uniqueness and exclusivity, 
clear distinction from the ‘big brands’, authentic back-stories 
and confidence-building measures mitigating the often 
seemingly fast environment of modern-consumer culture are 
all extremely popular in the luxury segment.

Does that necessarily mean: Every man to his own trade?  
Or does it make sense to develop a brand beyond your 
own preconceived horizon?
A strategy often implemented to make a brand more dynamic 
is to adapt to the shif ting developments, trends and require-
ments of a younger target group. This ensures that the brand 

LU X U R Y

In this day and age we don’t just want to buy products – we want to buy dreams and 
stories. We had a conversation with business consultant, author and brand manage-
ment expert Prof. Dr. Werner M Thieme to discuss why consumer experience is becoming 
more and more important in the modern landscape. 

will remain relevant tomorrow. We can all list several examples of 
how the expansion of a brand occurs as it enters new markets, 
but what it eventually boils down to is how the brand begins to 
produce this now larger variety of products. This can be very 
beneficial, as can be seen in the cases of Hermès, Louis Vuitton 
or Armani. However, the risk of diluting one’s brand image and 
possibly losing credibility is always present. 

To what extent do we want to also buy an experience 
when we buy a product?
In this context, one often speaks about the trend of products 
becoming the experiences themselves. Consumers are 
increasingly demanding more exceptional and more exclusive 
experiences, and on top of that, desire the feeling of uniqueness 
and individuality. Exclusive clubs, personal advice, communities, 
limited edition products or personalised services are becoming 
a vital part of the luxury market. Special services such as 
personal shopping stylise each purchase into an overall 
experience. 

What does this potentially mean for the so-called  
‘hard-luxury’ segment?
In the watch and jewelry industry, individualisation and product 
adjustments are exceedingly important. The many occasion-
related purchases present with an excellent opportunity for the 
realisation of special products and customer services. This 
could range anywhere from personalised engraving, to 
individually designed pieces made in collaboration with a 
company’s design team and the customer himself. Limited 
special edition and anniversary products also offer the 
customer a chance to meet his desire for the unique and 
extraordinary.

Is the haptic experience only found in purchases made  
in brick-and-mortar stores also relevant in this context?
Modern consumers are incredibly aware of brands, quality 
and pricing, and thus tend to benefit from all three main 
purchasing channels: online, offline and mobile. Of every ten 
purchases made in the luxury segment, over six of them will be 
influenced digitally in some way shape or form. The 
management and strategy consultancy firm McKinsey expects 
100  % of all luxury purchases to be digitally influenced by 2025. 
All consumer groups prefer to shop in physical stores. In other 
words, consumers are first inspired online, and later buy in 
actual stores, where the haptic experience, personal advice 
and shopping experience serve as decisive factors. The 
purchase only occurs when the visit to the store is worthwhile 
and has real added value.

Furthermore, younger customers in particular are 
demanding more transparency and sustainability.
It’s important to millenials that the company manufacturing the 
product communicates transparently where and how the 
product was made, that a socioeconomically responsible path 
was taken, in order to ensure that the product can be bought 
by the end consumer without a guilty conscience. Luxury 
brands need to engage in an open and honest dialogue with 
their target audiences. 

To what extent does the label “made in Germany”  
play a role?
The “country-of-origin effect” is highly relevant for luxury brands.  
Luxury brands are becoming increasingly global brands, that 
have come to focus on large parts or even all of the world 
market over the years.  The provenance of the brand now forms 
part of the criteria customers demand before buying a good. 
Chinese, American or Russian customers like to buy products 
from France, Germany or Italy. German products are often 
associated with technology, quality and sustainability. In times 
when international value chains often make it impossible for 
consumers to know where their products were actually 
manufactured, the ”made in Germany” seal can give them the 
security and orientation they need.  

What other challenges are on the horizon for the luxury 
industry of tomorrow?
Innovative measures must be taken in order not to miss 
connecting with younger target audiences. But that‘s only one 
side of the coin. These extremely necessary innovations must 
also ensure that the desirability, uniqueness and exclusivity of 
the brand does not suffer. The company must always retain 
control over their image. For many brands this is a challenge.

Why is a brand like GELLNER interesting in the landscape  
of the luxury market of tomorrow?
GELLNER is able to meet the needs of tomorrow‘s customers in 
many respects: unique products, outstanding design, German 
craftsmanship, authentic brand identity and empathy for its 
international customers are just some of the virtues GELLNER 
possesses. In addition, the brand is increasingly dedicated to 
the ecological orientation of its own activities – exactly what is 
needed in the ever-changing landscape of the luxury market.

Book author, Book author, 
 Branding and Marketing Expert   Branding and Marketing Expert  

Prof. Dr. Werner M. ThiemeProf. Dr. Werner M. Thieme



GELLN ER MAGA ZIN E  |   ED I T I O N 0 6  |   2020 GELLN ER MAGA ZIN E  |   ED I T I O N 0 6  |   202058 59

Casual and stylish, multi-faceted and focused, a look so distinctive, 
so free in desire, it ’ll leave others wondering: Who is she, with the cool 
look? Strength and delicacy meet, making jewelry that suits both day 
and night. A first date, a visit to the city, a dinner party with friends 
and much more: this is jewelry to keep forever.

Go Urban!
G E L L N E R  U R B A N
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Cool precious metal and deep grey Cool precious metal and deep grey 
precious pearls transform every woman precious pearls transform every woman 
into an urban style icon with a certain into an urban style icon with a certain 
sophistication. These new pieces from  sophistication. These new pieces from  
the “Vivid” and “Wired XL” lines of GELLNER the “Vivid” and “Wired XL” lines of GELLNER 
Urban’s collection give women the Urban’s collection give women the 
opportunity to be unique every day –  opportunity to be unique every day –  
just like themselves.just like themselves.
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Sparkling personality meets sparkling jewelry: Sparkling personality meets sparkling jewelry: 
For an aura so casual and noble that day For an aura so casual and noble that day 
and night seem to melt together. The new and night seem to melt together. The new 
pieces of jewelry in the “Bolero” (left) and “Flex” pieces of jewelry in the “Bolero” (left) and “Flex” 
(right) lines will surely captivate you.(right) lines will surely captivate you.
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Cool and warm at the same time – unique stone pearls paired with an Cool and warm at the same time – unique stone pearls paired with an 
exquisite cultured pearl set stylish trends and lead to excited gossip: exquisite cultured pearl set stylish trends and lead to excited gossip: 
Where did she get that cool bracelet?Where did she get that cool bracelet?

So chic: With the eye-catching necklaces “Big Bang”, the city So chic: With the eye-catching necklaces “Big Bang”, the city 
becomes a catwalk as the princess of urban lifestyle is born.becomes a catwalk as the princess of urban lifestyle is born.

Cool
After the business-meeting, out and into the city – let 
yourself drift in and be seduced by the night, only to be 
the first in the office the following morning. Gorgeous 
at any time. Such is urban life, a new day every day.
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A  M AG N I F I C E N T 
E X A M P L E

Gold. The word alone, derived from the Indo-European “shiny 
yellow”, sounds promising. For thousands of years the precious 
metal has been intoxicating high society with its rich, warm 
color, its luster and its value. It was one of the first metals to be 
manipulated by mankind. Due to its unparalleled uniqueness 
and rarity, gold was used very early on for the production of 
ritual objects and jewelry. Be that as it may, by no means is 
everything that shines in a jewelry showcase also a shining 
example of environmental protection and respect for human 
rights. Thankfully, that is exactly what we expect from a 
luxury product in this day and age. We no longer concern 
ourselves solely with an object’s exclusivity, status or prestige. 
Enlightened and conscious customers want to be certain 
that their purchasing behavior does not disregard human 
rights, support criminal activities or the overexploitation of 
nature, and demand that high ethical and social standards 
are followed along the entire value chain.

Sadly, when it comes to gold, transparency is something 
that is overlooked by most mining operations. A wide variety 
of labels are now circulating in the jewelry market, which 
mining firms implement to make us feel good, based entirely 
on market self-imposed environmental and social standards. 
Names such as “Fair Mined Gold“ or “Fair Trade Gold“ stand 
for small-scale mining, and “Green Gold“ (an label created 
by the Swiss company Valcambi) for industrial mining. 
While these are undisputedly laudable efforts to make gold 
mining more environmentally friendly and people-friendly, 
we cannot afford to fall under the illusion that gold-mining 
can be sustainable-regardless of the label under which it 
is produced. Tons of earth and rock are being dug up to 
extract precious metals from these mines, a process which 
always involves large amounts of land consumption and 
environmental chemical pollution.

U R B A N  M I N I N G

“Without gold even light is darkness”, the old saying goes, but 
just how brilliant is the precious metal in times where our 
existence is increasingly shaped by sustainability and 
environmental protection? In times where we desire to 
consume more consciously? Fortunately, there is a large 
disparity in the world of gold mining, thus leading us to adopt 
the perfect alternative: “urban mining”. At GELLNER, we think 
that the time is ripe to shed light on how we obtain our gold.

With secondary gold, commonly known as recycled 
gold, this can be avoided entirely. Although chemicals 
are also used in this segment, the consumption is 
much lower, and they can be reprocessed, and 
eventually reused, due to its closed system. In addition, 
the CO

2 
emissions from traditional gold mining are up 

to 1,000 times higher than those of recycled gold. The 
most sustainable method of extracting gold is therefore 
“urban mining“, i.e. the recycling of old gold. Precious 
metals can be found in almost all areas of our lives, as 
gold is not only indispensable for jewelry, watches, coins 
and dental equipment, but also for many technical 
and medical devices. Today, gold circulates in the 
world’s most diverse products, whose life span is mostly 
limited either because they are no longer needed, or 
we no longer like them. Urban mining returns valuable 
components from these past possessions back to the 
material cycle. At GELLNER, we obtain a large part of 
our gold from the company C. Hafner, a traditional 
German company that has been recycling gold 
since 1850, and is now under the leadership of its 
fifth generation – long before the word “sustainability“ 
even came to worldwide prominence. The origins of 
gold recycling lie in the expanding jewelry industry 
of the 19th century, when jewelry became accessible 
to a wider social class, suddenly requiring more gold 
than could be brought to market by mining. Despite 
its established history, many aspects of gold recycling 
are still largely unknown. The demand for “righteous“ 
gold usually refers only to “fair“ gold. This is due to 
the reason that “fair trade“ is a positively connotated 
term which we have become familiar with from our 
coffee, tea and chocolate. The label has the power to 
make the customer feel comfortable without actually 
knowing exactly what is behind it. Recycling, on the 
other hand, has a stubbornly “scratchy“ image; we 
think of stiff tissues and grey newspapers, in other words 
something unglamorous, certainly not a jewel. For this 
reason, jewelry companies and goldsmiths have yet 
to communicate when or if they are using recycled 
gold, even if it is absolutely indistinguishable from con-
ventionally mined gold in quality and appearance. 
Furthermore, its extraction process – as a study con-
ducted by the Pforzheim University from October 2018 
now shows – makes an active contribution to the 
ecological balance sheet of our planet.

So what you can do as the end consumer? Ask 
companies where their processed gold comes from, 
and perhaps consider selling an old piece of jewelry 
before buying a new one. In doing so, you’ll be making 
a significant contribution to the recycling model from 
which environmentally sound and ethical gold can 
be extracted, and setting an example for modern, 
sustainable consumer habits.
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T H E  F I R E  F R O M  T H E  I C E

”There is a shade of red for every woman”, is something that 
Audrey Hepburn already knew. American fashion designer 
Bill Blass once even advised his customers: ”If in doubt, wear 
red”. These words of wisdom can also be carried over into 
the world of jewelry, especially the fiery ruby, which like the 
sapphire, belongs to the corundum family. At GELLNER we also 
appreciate the charm, the subtle beauty and the feminine 
magic of the ‘mother of all gemstones’. These jewels were 
created millions of years ago and were, until now, hidden by 
the earth. However, in Greenland, climate change has driven 
mother earth to reveal its long hidden mineral resource. In 
a country known primarily for its extraordinary terrain and 
oil, considerable amounts of rubies have been unearthed 
under the heaps of snow and ice. Dating back approximately  
2.9 to 3.1 billion years, these gems could very well be the 
oldest gemstones in the world. Especially in the southernmost 
regions of the country, the melting of the ice has rendered 
previously impossible to navigate regions now available 
to the excavation of rubies. There are 29 mining sites in the 
region today, but at GELLNER rubies are purchased from only 
one company, namely, ‘True Gems of the North’, a mining 
operation originally from Vancouver, Canada, that has been 
in business since 2017. These gems possess GELLNER’s desired 
qualities of excellence, and are sold exclusively by GELLNER 
in Germany. Greenland rubies are small in comparison to 
other internationally sourced rubies, as the weight of the 

ice and snow above them is often enough to break even 
the world’s second hardest substance. Be that as it may, the 
colors of the stones are unique in their versatility. In addition to 
specimens collected in the deep coveted red, with a tinge of 
bluishness, Greenland rubies shimmer in lighter reds, purple, 
pink, rose and violet. The intensity of the stones is owed to their 
exceptionally high chrome and iron content. At times opaque, 
sometimes filled with small inclusions, which are known as ‘silk’, 
as they are in sapphires, each stone has its own characteristic 
imprint from nature. Each stone is unique and has its very own 
character – just like the woman who wears it. 

When cut to feminine and round shapes matching GELLNER’s 
shimmering and silvery Tahiti cultured pearls, a sovereign 
femininity emerges from the concert of rubies and pearls. 
Arranged in bracelets and necklaces, the glowing stones shine 
a deliberate and restrained seductiveness. Notwithstanding, 
the Greenland ruby is much more than a just visual addition 
to the GELLNER range. The ecological orientation of the True 
North Gems-mine and the clean and conflict-free excavation 
of the stones is in line with GELLNER’s sustainable approach 
and company spirit, characterised by environmental aware-
ness and responsibility. Even pearl cultivation is only able to 
succeed when humans work in harmony with the oyster and 
its habitat. The laws of nature have to be respected – with 
appreciation and harmony.

G R E E N L A N D  R U B I E S

They are completely different from anything ever seen before, and yet not: Why we 
believe in the harmonious interplay between exclusive Tahiti cultured pearls and fine 
rubies from Greenland at GELLNER.
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As different as the characteristics of each pearl are, so are the women 
who wear them. For thousands of years, pearls have been regarded 
as a traditional classic among jewelry pieces that amaze our senses 
with their dazzling charm and discreet charisma. However, they are 
more versatile than one might think. Not only can one play with 
different necklace lengths and pearl sizes, but also with the almost 
infinite shades that nature so masterfully creates. One can underline 
one’s style and personality subtly with the right shade. From white, 
pink, gold, champagne and silver-grey to the mystically iridescent 
nuances of a peacock feather, the gentle jewels from the sea add 
sparkle and finesse to any look. 

PEARL GUIDE – FROM CHARMING 
TO SOPHISTICATED

S T Y L E
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Shimmering and beautiful like the softness of the Shimmering and beautiful like the softness of the 
moonlight and fresh as a dewdrop, the South Sea moonlight and fresh as a dewdrop, the South Sea 
cultured pearl shines like no other. It flatters an cultured pearl shines like no other. It flatters an 
older woman, and helps a young girl appear older woman, and helps a young girl appear 
more sophisticated. With a South Sea cultured more sophisticated. With a South Sea cultured 
pearl you are never over- or underdressed. As if it pearl you are never over- or underdressed. As if it 
were a beauty elixir, its soft shades of silver-white were a beauty elixir, its soft shades of silver-white 
and white-rosé to fine cream and champagne and white-rosé to fine cream and champagne 
tones make every complexion glow and round off tones make every complexion glow and round off 
a large variety of styles, from the formal business a large variety of styles, from the formal business 
look to a more daring outfit. Their often enormous look to a more daring outfit. Their often enormous 
size and their extreme value mean that one has size and their extreme value mean that one has 
to have but one thing: self-confidence.to have but one thing: self-confidence.

SOUTH 
SEA

TAHITI
Dark, mysterious and profound, Tahiti Dark, mysterious and profound, Tahiti 
cultured pearls shimmer in anthracite cultured pearls shimmer in anthracite 
green, aubergine and various metallic green, aubergine and various metallic 
shades of grey, varying with each pearl’s shades of grey, varying with each pearl’s 
inner light. The sea treasures can be inner light. The sea treasures can be 
complimented and paired just as diversely. complimented and paired just as diversely. 
Tahiti cultured pearls add exciting accents Tahiti cultured pearls add exciting accents 
to a wide variety of looks: nonchalant  to a wide variety of looks: nonchalant  
and effortless with jeans and a T-shirt, and effortless with jeans and a T-shirt, 
courageous and determined with a more courageous and determined with a more 
masculine outfit, reserved and noble  masculine outfit, reserved and noble  
with minimalist styles and luxurious and with minimalist styles and luxurious and 
striking with elegant evening wear.striking with elegant evening wear.
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MING
Warm, soft, wonderful : Ming cultured Warm, soft, wonderful : Ming cultured 
pearls enchant with their impressive size pearls enchant with their impressive size 
and their radiant shine. They lie on the skin and their radiant shine. They lie on the skin 
and captivate with their fine nuances. and captivate with their fine nuances. 
Named after the Chinese dynasty, the Named after the Chinese dynasty, the 
freshwater cultured pearls shimmer in a freshwater cultured pearls shimmer in a 
spectrum of delicate shades: metallic spectrum of delicate shades: metallic 
rose, dark violet or radiant purple. They rose, dark violet or radiant purple. They 
lend grace and elegance to any outfit lend grace and elegance to any outfit 
and refine it with an extra dose of and refine it with an extra dose of 
femininity. As soon as one puts on Ming femininity. As soon as one puts on Ming 
cultured pearls, one is equipped with cultured pearls, one is equipped with 
elegance, class and flawless beauty that elegance, class and flawless beauty that 
overcomes age and fashion.overcomes age and fashion.

Deep green, brown bronze, warm Deep green, brown bronze, warm 
aubergine shades and a metallic  aubergine shades and a metallic  
blue – the iridescent luster of heavenly blue – the iridescent luster of heavenly 
Fiji cultured pearls amazes with its Fiji cultured pearls amazes with its 
intensive interplay of pure feminity. The intensive interplay of pure feminity. The 
mystical glow of these exotic beauties mystical glow of these exotic beauties 
adds a touch of boldness and theatre adds a touch of boldness and theatre 
to everyday life. When one puts on a to everyday life. When one puts on a 
Fiji pearl, one feels the sparking Fiji pearl, one feels the sparking 
liveliness of the ocean that created it.  liveliness of the ocean that created it.  
It is the ultimate cultured pearl for the It is the ultimate cultured pearl for the 
woman who expects versatility and woman who expects versatility and 
variety from a piece of   jewelry to variety from a piece of   jewelry to 
enhance her beauty.enhance her beauty.

FIJ I
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EVERY END HAS A NEW BEGINNING, 
JUST AS THE B IRTH OF EVERY PEARL 

STARTS WITH ONE OF NATURE‘S  FLAWS. 
CREATIVE MAGIC IN AN OYSTER, 

RESULTING IN A PIECE OF BEAUTY – 
ALIVE FOREVER.



www.gellner.com


